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WELCOME
Jay Angeletti, 

President, The Angeletti Group

Rich Bershtein,
Board President; The Foote School

Cindy Leffell, 
Board Vice President, The Foote School

Carol Maoz,
Head of School, The Foote School
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Elements of a Campaign

• Well defined, strategic focus

• Specific financial goal

• Time frame for meeting the goal

• Identified lead prospects/volunteers

• Focus on major gifts

• Plan for recognition of major gifts
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The Foote School

• What happens between your annual appeal 
level donors and the top of your gift pyramid
• A true major gifts program

• Success without lead gifts
• Why mid‐level gifts matter

• Rigor of Foote
• Earnest, respectful, confidential
• Commitment to process
• Consistent follow up
• Strong Stewardship
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Thank You !


